National Organic

’ '\\c

TR

L

i \‘ ot :!l'll-‘ : 1;“(
i

ﬂ“&: o '_.-4'.- "-.‘.-\,‘ \\%

i

Guide to Organic Information and
Resources Worldwide

Eighteenth Edition

Published by

rR(fft

COMMUNITY ALLIANCE
WITH FAMILY FARMERS



Copyright © 2001 by Community Alliance with F amily Farmers (CAFF)
All rights reserved.
Reproduction or transmission in whole or part,
by any means, electronic or mechanical
(including photocopying, recording, scanning or
by any informational or storage or retrieval system),
without the written permission of CAFF is prohibited.

Although the information in this directory is believed to be correct at the time of printing, CAFF disclaims all responsi-
bility for any damages or liability that may result from use or reliance on this directory or information contained herein,
All of the business descriptions, products, services and advertisements in this directory have been provided solely by the
companies and organizations listed. Although we have worked to provide accurate information, the descriptions are not
intended as endorsements or guarantees from CAFF. It is strongly recommended that you obtain confirmation of any
company’s organic certification status from an independent third-party certifier before completing any transactions.

ISBN 1-891894-05-6

ﬁ Printed in the United States of America by Delta Web Press
on recycled paper with environmentally friendly soy-based ink.



Thank You for Purchasing This Directory

The Community Alliance with Family Farmers (CAFF) is a nonprofit membership organization.
Our mission is to build a movement of rural and urban people who foster family-scale agriculture
that cares for the land, sustains local economies and promotes social justice.

To find out more about us, please read pages vi-vii.

To become a member of CAFF,

£ill out the membership card at the back of this book,
give us a call, e-mail us or visit our Web site.

530/756-85138
caff@caff.org
www.caff.org

Want to list your business next year?

Listing in the National Organic Directory is the best way to advertise your essential business information to
producers and buyers around the globe who are looking for your organic products.

Contact us today to receive listing and display ad forms for the 19th edition of the
National Organic Directory, or use the ad/listing packet request form in the back of this Directory.

Phone: 530/756-8518, extension 17
Directory Order Line: 800/852-3832
Fax: 530/756-7857

E-mail: nod@caff.org
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Community Alliance
with Family Farmers...

. .. 18 a nonprofit membership organization that has served fam-
ily farmers and the sustainable agriculture movement since 1978,
The mission of the Community Alliance with Family Farmers
(CAFF) is to build a movement of rural and urban people who
foster family-scale agriculture that cares for the land, sustains
local economies and promotes social justice. Thanks to CAFF’s
innovative, effective work, the organic industry can count on an
increasingly powerful advocate for sustainable agriculture.

CAFF relies on individual and business members to fund
much of our advocacy and rural empowerment programs. If you
like this directory and the work CAFF is doing, we need your
support. Please fill out and send in the card located at the back of
this book and become a member today! It is only by continuing
to grow that we can build an effective movement that supports
progressive agriculture in the 21st century. Please join today!

Ca(fiff
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. « - Publishes This

Directory
Considered the “yellow pages” of the

organic industry, the National Organic
Directory includes the most compre-
hensive, up-to-date information
available on organics today. Now in its
18th year, this acclaimed CAFF
publication is updated and improved
on an annual basis.
Recent additions:

« E-mail and Web site addresses

+ Indexes for Export/Import

+ Manufacturer/Processor and

. . . Changes Agriculture
from the Ground Up

Our technical assistance programs and farmer-to-farmer
information sharing networks are helping farmers step
off the chemica! treadmill and switch to organically
based farming methods. CAFF spreads the word about
the benefits of organic farming to over 50,000
agricultural professionals and policy makers every year
through community meetings, field days and
publications.  ~— T

. . « Holds Chapter

Retailer Sections
« Information on the USDA’s
Proposed Organic Rule.

Meetings and
Field Days for You

If you live in California or are out here
for a visit, come to a Chapter meeting to
hear the latest about ag land protection or
progressive water policy. Or attend one
of our many hands-on field days,
exploring every aspect of biological
farming. Feel free also to have breakfast
or lunch with us at one of our more than
100 Lighthouse Farm Network meetings.

b

st

. . » Educates Policymakers
and Consumers

e

. « . Delivers Major
Public Funding for
Ecological

Agriculture
CAFF has directed millions of dollars in
public funding to ecological farming.
We continue to advocate increased
public funding for organic and
sustainable agriculture research,
education and demonstration projects.

Through educational events like farm tours,
CAFF gets top government officials and
opinion makers out of the office and into the
field to see first-hand the benefits of organic
farming. CAFF’s effective public relations
campaigns are regularly covered in state and
national publications, radio and television.
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How to Find the Information You Need in the
National Organic Directory

You're lost in thought, working away at your desk and the phone rings. Without
thinking, you pick up the receiver and your boss at the other end says, “We ve decided
to begin production of an organic salad dressing line. Where can we buy 200 gallons
of organic olive oil?

Well, if you were smart enough to buy your company a National Organic
Directory, this task will be a piece of cake!

1) Look up olive ofl in the Commaodities Sold index in the back of the book and mark
that page.

2) Turn to the Terms and Services index and look up packer.

3) Cross-check between olive oil in Commodities Sold index and packer in Terms and
Services index until you find a common company name.

4) Note page number for the common company listing and refer to it for details.

For other items, companies, or services:

Look it up in the Listings

Where can I find an organic farmer in Idaho who sells . . .

Where can I find organic tofu suitable for. . .

Farmers, Wholesalers, Manufacturers/Processors and Retailers are listed in the front sections
of the book, alphabetically by state, then by international country names. These listings
provide details about company names, addresses, contact numbers, contact people,
number of acres, percentage of organic products, terms, certification, features, regions
of operations and services.

Where can I find organic vegetable seeds in Maine?

Farm Suppliers are listed after the Retailers section, alphabetically by state, then by
international country names. These listings provide details about names and addresses,
contact numbers, contact people, regions of operations, services and founding date.

Where can I find somebody to help me export my organic cotton?

Support Businesses arc listed after the Farm Suppliers section, alphabetically by state,
then by international country names. These listings provide details about company
names, addresses, contact numbers, contact people, minimum quantities required, size
of orders they handle, if they have a catalog for mail order, percent of commodities for
organic producers, terms, features, regions of operations, services and founding date.



Where can I find out if a certain wholesaler is certified as organic?

Certification Groups arc listed after the Support Businesses section, alphabetically by
group name.These listings provide details about company names, addresses, contact
pumbers, contact people, features.

Where can I find out more about organic farming practices?

Resource Groups are listed after the Certification Groups section, alphabetically by
name. These listings provide details about organization names, addresses, confact num-
bers, contact people, features.

How to find it in the Indexes

Do you know if the company DEF also sells fertilizer?

Turn to the alphabetical Company Name index at the back of the book. After the company
name you will find page number(s). Turn to the page(s) indicated, where you will find
detailed information about that company.

Where can I buy organically grown eggplants?

‘Turn to the Commedities Sold index. Find the particular item in the alphabetical index.
Under each item, farmers or wholesalers who sell those commodities are listed alpha-
betically by state, then by international countries. Find the state or country, a company
or farm name, and the page number. Turn to the page number you have selected and
read the listing entry.

Where can I sell my 200 tbs. of organic garlic?

Turn to the Gommodities Bought index. Find the particular item in the alphabetical index.
Under each item, farmers or wholesalers are listed alphabetically by state, then
international countries. Find the state or country, a compary or farm name, and the
page number. Turn to the page number you have selected and read the listing entry.

There are also indexes for:

Farm Supplies, listed alphabetically. (Where can 1 buy organic chicken feed?)

Terms and Services, listed alphabetically. (What packer in my area accepts walnuts?)

Organically Certified Businesses, listed alphabetically by certification organization.
Turn to the Gompany Name index for page numbers of listings. (Where canl confirm
that the organic strawberries I just contracted for are certified organic?)

Fapm Acreage, listed alphabetically. Turn to the Company Name index for page numbers of
listings. (Are there local small farms that sell organic chicken eggs?)
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Foreword: A Rule-Making Effort
Comes to an End

Enrique E. Figueroa, Ph.D.
Dr. Enrique E. Figueroa is the
Deputy Undersecretary for
Marketing & Regulatory
Programs at the United States
Department of Agriculture.

Enrique. Figueroa®usda.gov

Organic producers, distributors, retailers
and consumers have — to varying degrees
— seen and contributed to the USDA’s
efforts to finalize the rule on organic
production standards. I am sure that the
users of the National Organic Directory
have had a keen interest in the develop-
ment of the rule. At this writing, it ap-
pears that the final rule will be published
before the Administration leaves office,
thereby bringing to closure a decade-long
effort. What have we learned and what
will it mean to have national organic
production standards?

I became Administrator of the Agri-
cultural Marketing Service (AMS) when
the first proposed rule was almost entirely
written, and therefore one of my responsi-
bilities was to coordinate the announce-
ment of the proposed rule. In addition, I
had to respond to all of the media inquir-
jes as well as the criticism of the proposed
rule. Perhaps one of the good outcomes of
the proposed rule was the realization of
how public input can and does influence
the formulation of public policy. A record
number of individuals chose to exercise
their right to comment on the proposed
rule and in essence led the department to
re-propose the rule. The outcome of this
heightened input by citizens was a better-

proposed rule and greater support for
crafting public policy.

Issuing the final regulation will lead
to the expansion of markets for organi-
cally grown products, both domestically
and in international markets. Consumers
will have assurances that products bearing
the USDA organically grown “seal” have
met the standards of production and pro-
cessing. Distributors will be able to order
or handle products for firms with which
they have no business experience, but the
“gstandardization” and accreditation of
certifiers provided by the USDA rule will
minimize the risk to the distributor. Pro-
ducers will have clear standards that they
will have to meet, and producers not
meeting the standards will not be permit-
ted to use the various labels allowed
under the rule. The rule will likely influ-
ence the standards used or drafied by
other countries, thereby leading to greater
uniformity in the world marketplace.

In short, a new dynamic in American
agriculture will likely flourish and grow
because consumers, distributors, proces-
sors and producers of organically grown
products will have a standard — bearing
the legal backing of the USDA — that
facilitates the domestic and international
marketing of such products.






FARMERS 1

Farmers

Farmers provide our food and care for the land. Organic
farmers recognize that the best farming practices are
those that are in harmony with nature.

ATZONE ..o vevanrnmcnnrnonns 2 Montana .......ieeaeeen 19
Califormia ......ocoveerenens 2 OMEEOM .vuvreern e 19
Colotado ...ovevnvvnrenrins 16 Pennsylvania ............... 19
Hawail ..o.ovvevrrnvnerone 17 TeXaS vovverrvrrnnansnanns 20
Kansas ....oovevveorsroons 17 Washington .........oveeves 20
Maife . .vvvenreranrrrasns 17 WISCORSIN . ..ovvvvnrrernnes 2
Massachusefts .............. 17 WYORMRZ .. ovevovenrreees 2
Michigan .. ...ovoeeerronees 18 Alberta .......oiiiiiiienn 23

MISSOUTE o v evvenvrarrmsnnss 18  Saskatchewan .............. 23



2 FARMERS

Arizona — California

Arizona

New Harvest
Organics LLC

PO Box 148

Patagonia, AZ 85624
520/394-2731

Fax: 520/394-2737
philip@newharvestorganics.com
www.newharvestorganics.com

Contact: Philip S. Ostrom,
President

Acres: 1,000

Organic Sales: 99%

Terms: on approved credit
Certification: Oregon Tilth
Regions: USA, Eurape, Mexico,
Canada

Services: warchouser, packer,
shipper (own trucks), mail order
to general public

Founded: 1988

We are packers and shippers of
certified organic fruits and
vegetables for growers based in
Arizona and Mexico. Qur
primary crops include apples,
cifrus, cueumbers, greenhouse
vegetables, squash and bell
peppers. Member CAFF,

Prairie Sun Farm
1145 Granite Creek Lane
Chino Valley, AZ 86323
520/636-2922

Fax: 520/636-2003

Contact: Robin & Kit Hoult,
Owners

Acres: 18

Organic Sales: 100%
Terms: on approved credit
Certification: OCIA
Regions: USA

Services: packer

Founded: 1975

Celebrating 25 years of pure
organic Concord grapes. Our
Concords are sold for table use
because of their full heritage
flavor and their natural, old-
fashioned mega-nutrition. Sold in
September and October only.

Sunny Valley Organics
708 West Mesa Verde Drive
Nogales, AZ 85621

Mail to: PO Box 788
Nogales, AZ 85621
520/281-2213; 619/666-0869
(San Diego loading & sales)
Fax: 520/281-1399;
619/479-0618 (San Diego)
snyfarms@dakotacom,net

Contact: Sunny or Miguel
Crisantes, Sales

Organic Sales: 90%

Terms: on approved credit
Certification: QAI

Regions: USA, Canada, Europe,
Mexico

Services: warchouser, packer,
shipper (own trucks), contract
farming

Founded: 1988

We feature certified organic
produce grown on our farms in
northern Mexico, We are dedi-
cated to sustainable agriculture
and providing wholesome pro-
duce. Our produce is available
year round. Al vegetables and
fruits are labeled with PLU
codes. Now shipping from San
Diego, Calif. and Nogales, Ariz.
Member CAFF.
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Prairie Sun Farm

(520) 636-2922 * 1145 Granite Creek Lane « Chino Valley, AZ 86323

California

A.V. Thomas Produce
10871 Bell Drive
Livingston, CA 95334

Mail to: PO Box 286
Livingston, CA 95334
209/394-7514; 800/433-7997
Fax: 209/394-3997
avthomas(@evansinet.com;
www.avthomasproduce.com
Acres: 400

Terms: on approved credit, net
30 days

Certification: COFA

Regions: USA, Canada, Mexico,
International

Services: packer, shipper (own
trucks), foad 24 hours, scale
available, wholesale to retailers
Founded: 1960

We grow four varieties of organic
sweet potaioes and yams: Sweets,
Garnets, Jewels and Orientaf yams
(Natural Beauty Brand ). A. V.
Thomas Produce is owned by
Manuel E., Rick and Carlos Vieira.
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California

FARMERS

Alegre Farms

PO Box 564

Borrego Springs, CA 92004
760/767-4707

Fax: 760/767-4648
pinkgrapefruit@uia.net;
www,organic-citrus.com

Contact: Scot, Claudia or Sam
Fortiner

Acres: 200

Organic Sales: 100%

Terms: contact for details
Regions: International

Services: packer, mail order to
general public, contract farming,
wholesale to retailers, retail,
export, gift packing

Founded: 1972

We grow and sell certified
organic femons, three varieties of
grapefruit (we are the home of
the famous Borrego Pinks grape-
fruit) and four varieties of tangelo
and Mandarin oranges. We have
gone one step farther by never
having used organic pesticides.

ORGANIC
GROWERS
PACKERS
SHIPPERS

v

We pack all our Yams p
& Sweets in Natural
Beauty. Insist on the
best...ask for Natural
Beauty brand

Trackng Mambe’
Since 15987

Shipping throughout the United States & Canada

XA HO 4y
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Manuel E. Vieira, Owner
P.0. Box 286 - Livingston, (195334
(209)394-7514 rx(209) 394-3997

CAEL TOEL FREE

(800) 433-7997

Ananda Marga Lake

Hughes Peach Farm
42310 Lake Hughes Road
Lake Hughes, CA 93532
661/724-1161(farm);
323/225-3290 (sales)

Fax: 323/225-3290
amurtla@ige.org

Contact: Allen Thurm, Sales,
Dadaji Jiiveshananda, Manager
Acres: 56

Organic Sales: 100%

Terms: contact for details
Certificatien: CCOF, IFOAM
Regions: USA, International
Services: wholesale

Founded: 1993

Grower of Last Chance peaches,
available in September and
October. Also grow Japanese and
globe eggplant, cucumbers,
melons, tomatoes, peppers,
cherries, zucehini, okra and
purslane, Affitiated with Ananda
Marga (Path of Bliss), a global
meditation, yoga and social
service organization. Apprentice-
ship program.

ORIENTALS
GARNEIS
JEWELS
SWEETS

I

AY. Thomas is
proud to be an
organic grower

of Yams & Sweet
Potatoes since 1983

Anderson Almonds
6401 Hultberg Road
Hilmar, CA 95324
209/667-7494

Fax: 209/634-7603
andalm@invsn.com

Contact: Glenn or Leslie
Anderson

Acres: 40

Organic Sales: 100%

Terms: contact for details
Certification: CCOF

Regions: USA, Japan, Canada
Services: mail order to general
pubtic, wholesale to retailers
Founded: 1981

We offer Nonpareil, Carmel and
Price varieties. Certified organic
for ten years, Member of CAFF.

Barnard Organic

Farms

5818 Faith Home Road
Turlock, CA 95380
209/632-2537

Fax: 209/632-6240

Contact: Bob Barnard, Owner
Acres: 40

Terms: contact for details
Certification: CCOF
Regions: USA, International
Services: packer

Founded: 1967

We are a 100 percent organic
famity farm specializing in
growing, packing and shipping
Nonpareil, Carmel and Price
varieties of hand-graded, high-
quality almonds, packed in 25#
boxes.

See ad, next page.

Beckner Farms
ORGANIC ALMONDS

from the farm to you

Harmon Beckner

209-522-7825
rax 209-522-3707

Home of Borrego Pinks®™ Grapefruit
Bursting with Flaver

Borrego

\-__/

www.organic-citrus.com

Organically Grown Citrus

Grapefruit * Lemons * Oranges

re ‘Farms

i /lleg

Wholesale « Retail « Shipping
Gift Packages Available

Located in the desert of Southern California
200 gcres, family owned and operated fur 26 years

485 Di Giorgio Road, Borrego Springs, CA 92004
(760) 767-4707 (800) 71 1-PINK (7465) rax (760) 767-4648




